
MG 354 : Marketing 

Emphasizes the concepts of planning, organizing, controlling and decision making as they are applied to 
management of the marketing function. Attention is given to the marketing environment, consumer behavior, 
marketing research, product management, distribution promotion and pricing policies. May not be taken for 
credit if a student has earned credit for AG 321. 
Credits  4.0 
Prerequisites 
Sophomore Standing 
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