
MG 454 : Marketing Management 

Marketing Management integrates the study of methods and models for marketing decisionmaking; 
emphasizes the application of analytical tools and behavioral and quantitative models to marketing decision-
making. It is an expansion of the study and application of the marketing mix, SWOT analysis, consumer 
behavior and research. 
Credits  4.0 
Prerequisite Courses 
MG 354: Marketing 
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