
CO 240 : Introduction to Mass Communication 

An introduction to the theory and practice of mass communication, with historical and critical examination of 
print media (books, magazines, and newspapers), electronic media (television, radio, and recordings), film, and 
the internet. Related topics covered include media research, mass media effects, mass media and society, 
mass media and government, mass media ethics, and mass media law. 
Credits  4.0 
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